CONFERENCE REPORT

‘Sleeplessin Seattle

...attending a conference, trade exhibition
and judging at a beer competition.

The craft beer brewers of
the United States meet
annually for a conference
and trade exhibition
organised by the Brewers
Association. Every two
years, it is also host to the
World Beer Cup. In 2006
the event was held in
Seattle, Washington state,
home of Boeing,
Starbucks and America’s
hop industry.

Beer Dimensi

very year, the Brewers

Association (BA) runs a Craft
Brewers Conference and BeerEXPO
trade exhibition. Theeventisheldin
parts of the USA wherethereisa
thriving craft beer community with
breweriesto visit and beer to
sample. In aternate years, the BA
a so hosts the Word Beer Cup
competition. In 2006, aWorld Beer
Cup year, the venue was the
magnificent Washington State Trade
& Convention Centrein Seattle. The
north-east USA, is home of
American hop growers, and where
many of the original craft breweries
sprang up. In this part of theworld,
the ‘Hophead' brewers produce
many beers of almost extreme hop
flavour and bitterness. World Beer
Cup judging was on Monday &
Tuesday 10-11 April, The
Conference ran from Wednesday
12th until Friday 14th April and
exhibition Wednesday & Thursday
12-13th April.

The BrewersAssociation is based
in Boulder, Colorado. Itisanot-for-
profit trade and educational
association for small traditional and
independent breweriesand also hasa
membership of over 10,000 home
brewers. The Brewers Association
organisesthe annual Great American
Beer Festival in Denver and

publishes the New Brewer magazine.
Its mission statement is ‘ to promote
and protect American craft beer and
brewers, aswell asthe community
of brewing enthusiasts'. The author
wasjudging beers at the World Beer
Cup for thethird time and was also
presenting a paper on ‘How to brew
and present perfect cask conditioned
beer’ at the conference.

Craft Beer in the United States
The numbers behind the growth of
craft beer inthe United Statesare
impressive and were supplied by
Paul Gatza, Director of the Brewers
Association, as part of the
conference'sopening on.

The craft beer market has been
growing inthe USfor thelast 25
years. The 1980s saw arapid
increasein small breweriesand
brewpubs and the sector now brews
nearly 10 million hl of beer per
annum and achieved a growth of
over 9% in 2005, this compares with
afall of 1% for the non-craft sector.
The market has grown such that
nearly 60% of peoplein the United
States now live within 10 miles of a
craft brewery. There are 1,415 craft
breweriesin total: 979 brewpubs
(mean size 700 hl/annum), 380
micro breweries (up to 15,000
hl/annum) and 56 regional brewing
companies (>15,000 hl/annum). The
annual revenue from these
businessesis greater than four
billion dollars. Aswith small
independent brewersin the UK, the
‘route to market’ is probably their
biggest challenge.
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The Seattle city skyline
includesthe 605 foot
high * Space Needle
built for theWbrld Fair
in 1962. Theinset shows
theimpressive entrance
to theWashington Sate
Convention Centre
whereall the events

TheWorld Beer Cup
Thisyear 2,275 beers
were entered from 55
countriesin 85 style
categories. Gold, silver and

bronze awards are made for each
beer style. Judging was carried out
‘blind’ by an expert panel of brewers,
but also included beer writers,
consultants and suppliers. The
organisation and integrity of the
event was excellent. Gold medal
winnersfrom the UK came from
Fuller Smith and Turner, Meantime
Brewing and Roosters Brewery; itis
particularly pleasing that Fullers
ESB won the ESB class gold medal!
The competitionisnot limited to
smaller beer companies, Miller won
the champion large brewery and
brewmaster accolade; Anheuser
Busch and Heineken-owned

brewerieswon aclutch of medals,

Seattleisfamousfor
seafood —fancy a
lobster tail?
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Ajudging session at the
Wbrld Beer Cup.

UK successes—Glenn
Payne (Meantime) and
John Kedling (Fullers)
pick up their Gold
Awards at the Gala
Dinner .
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and Inbev won agold medal with
Hoegaarden.

TheCraft Brewer’s
Conferenceand Beer EXPO
America

The conference and exhibition are
fully integrated, highly informative
and sociable. Thisyear there were
over 1,800 attendees from different
sections of theindustry — brewery
and brewpub owners, business
managers and practicing brewers. It
was aperfect event for learning,
networking, doing business and
sinking the odd beer.

In order to stage the Craft Brewers
Conference, asub-committee began
work last year, evaluating proposals
and approaching speakers. There
were 32 talksin all, divided into four
seminar tracks: brewpub
management and marketing,

micro/regional brewery management
and marketing and two trackson
technical brewing. Themain
conference was supplemented by
additional seminarsonthe
wholesaling of speciality beersand a
course run by Micromatic on draft
beer dispense.

The presentationswere mainly
held at the beginning and end of the
exhibition day, to ensure that
seminars did not detract from the
exhibition. The sessionswere very
well attended and my own
presentation on cask beer pulledina
full house of over 200 people, even at
8.15inthe morning. Therange of
topics waswide and interesting such
as. five great waysto build salesand
onereally lousy one; the control of
four common beer problemsthrough
developmentsin yeast vitality
measurement and fermentation
management; the healthy brewer —
tipson how to care for your body, a
naturopathic perspective and gluten-
free beer. There were also panels of
experienced brewers and experts,
normally four people, answering
questions on aseries of topicswhich
thisyear included: packaging;
brewing Belgian beers; raw
materials, and oak-aged beers. These
were excellent forumsfor raising
current issues, and unlikein the UK
our American friends were not
embarrassed about sharing or
revealing their problems.

Keynote speech

The conference opening session was
agrand affair in apacked main
conference hall. The Mayor of
Sesttle wel comed del egatesto the
city and speakersfrom the Brewers
Association gave ‘ state of the nation’
assessments of the craft beer
industry. Therewere also awardsto
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three outstanding craft beer people,
The Russell Schehrer Award for
innovation in brewing went to Dan
Carey of New Glarusin Wisconsin;
the Brewers A ssociation Award for
contributions made to the craft beer
movement was presented to Chuck
Skypeck for his chain of three
Bosco's Brewpubsin Arkansas and
Tennessee; and the F.X. Maxx,
Defense of the Small Brewing
Industry Award was received by Dan
Bradford, publisher of All about Beer
magazine and aformer BA
President.

The keynote address was given by
Sam Calagione, founder and owner
of Dogfish Head Brewery, which
brews unusual beerswith unique and
interesting flavours. Sam, who was
named the Small Business
Association ‘ Businessman of the
year’, gave aninspirational speech
with referencesto Bob Dylan and the
punk rock era. Also catching my ear
were referencesto wine, the flavour
of which was based on whereit was
produced, but beer isbased on
people and their ‘toa’; plus
something elseto ponder on—
‘tradition isagroup of experiments
proven to succeed'.

BeerExpoAmerica
Theexhibitionwasasoa‘sell out’
event and isthelargest brewing
industry trade show in North
America. 150 standswere taken by
all sizes of company and provided a
gresat opportunity for brewersand
suppliersto meet and discuss
businessin aninformal environment.
The event is supported by well known
global suppliersof the beer world
such as Huppmann, KHS and Pall, as
well assmaller companiesthat are
owner managed. A full range of
products and serviceswere on offer,
ranging from complete brewing
plants, raw materias, packaging
equipment, dispense equipment
through to technical training
supplierssuch asthe UC Davisin
Californiaand VLB inBerlin. Most
exhibitorswerein single booths, but
therewere afew who had larger
stands, these tended to be the bigger
companies such asthe Brewers
Supply Group who areamajor
supplier to the craft beer sector.

A buffet lunch was provided for all
attendees and there were sponsored
‘beer stations’ dotted around the hall
wherelocal beer wasavailable—it's
thirsty work visiting stands and
chatting! Therewere anumber of
British exhibitors, somewith their



US agents, among thesewere Tim
Gatenby (Simpsons Malt) Pete
Robson (Muntons Malt), lan
Isherwood (Hops from England), and
Ray Marriott (Botanix) held alecture
and beer tasting on the use of hop ail
preparations. Simon Wheaton
(Cypher Co) was sdlling plastic
casks, which gives US brewersthe
opportunity to test cask beer without
heavy investment in metal casks. |
aso met anumber of ex-pat Brits
who had moved to the US and were
working in the beer business.
Incidentally, thelongest queue seen
during the week was for a personal
signing by Michael Jackson of his
latest book on Belgian Beers.

WBC GalaDinner and Awards
Ceremony

TheAwards ceremony wasthe last
event of theweek and was attended by
many brewers, judges, exhibitorsand
officids. It wasasplendid affair held
in the Washington Conference centre.
The menu was chosen to demonstrate
the part played by seafood in the city
of Seattle. PreviousWorld Beer Cup
award winning beerswere chosento
complement the tuna, musselsand
smoked wild salmon dishes. A huge
number of bottlesfrom the
competition gave an amazing
assortment of stylesand flavoursfor
preand post dinner sampling. The
award ceremony itself wasaslick but
quitelengthy affair, with over 200
accolades handed out. It was however
alively event, with every winner
greeted with true American whoops
and yelps, but more reserved applause
for the giants of brewing fraternity.

What did | makeof it all?

WEell, it was very enjoyable, and
‘Sleeplessin Sesttle’ appliedto quitea
few participants. The organisation of
al eventswasfirst class, aswasthe
hospitality

If anyonewasin any doubt where the

conference wastaking place, the
opening session and World Beer Cup
GalaAwards Dinner proved that it
couldonly beinthe USA. An
enthusiastic and positive ‘ can do’
atmosphere prevailed with sharing
and delighting in peopl €'s successes
whichwas agreat feature of the
Awards Ceremony. What particularly
impressed me wastheinterest and
thirst for knowledge of many of the
peoplel met. Inthe UK asking
guestionsis sometimestaken as
showing aweakness, thisdidn’t seem
to apply, asking questionswas all
about getting an answer to help
improve one's beer or business.
There has been agreat deal of
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development of the programme asthe
event has progressed from the early
daysinthe 1990s. Hereareafew
things| think helps contribute to that
SUCCESS:-

* Location—Holding theeventina
beer orientated town/city is
important. There haveto be plenty
of good placesto go to drink
quality, interesting beer, and if there
are breweriesto visit and host
events, that's even better.

Wherethe event is held-The venue
must be central and easy to get to
for dl delegates and exhibitors. The
facility must bein or near the centre
of the chosen town or city —
anywhere that requires anything

ABOVE RIGHT: There
was a good attendance
and high levels of
concentration for all the
presentations, even at
8.15in themorning!

ABOVE: Expert panels
gavetipsand adviceon
anumber of technical
topics.

Photos by Jason E. Kaplan

Charlie Papazian,
President of the Brewers
Association welcomes
delegatestothe
Conferenceand
Exhibition .

Photo: Jason E. Kaplan
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Beer EXPO America
wasa ‘sdl out’ for
exhibitorsand had

. .

many tradevisitors. g

but minimal transport from hotels and exhibition. Raw material things going on apart from the
etc for the events or evening suppliersfigured highly, and conference and exhibition.
entertainment would prove other sponsorsincluded process Brewery tours of local micro and
difficult and unattractive. filtration, packaging and pub breweries, official welcoming

« Content — packaging materials, keg events, social evenings and tastings
The Craft Beer Conference covered management and technical hosted by sponsors and local
alargerange of current technical training. There were breweries were al high quality and
and business topics, that appealed plenty of opportunitiesto talk the hospitality was superb.
to ownersaswell astheir brewing beer and have agood time
teams. Thefact that the exhibition Conclusion
was also ‘sold out’ showed that the Ask peopleif an event was It was avery enjoyable, interesting
right people were coming together ~ successful, they will answer yesif  week, the hospitality, quality and
to do business. : they’ve had agood time socially; organisation were excellent.

* Sponsorship — met new people with whom they However, | confessto being
Sponsorship and partnershipis have alot in common,; had the ‘hopped out’ by mid week, after
vital to running asuccessful event.  opportunity to network and learnt sampling cask conditioned Double
The Seattle week had six ‘partner’  something new that will help their IPA, dry hopped with Galena, |
and ‘ corporate’ sponsorsfor the business — either during a social retired to bed with anice cold
World Beer Cup, and seventeen event or at the exhibition. carton of milk provided by the hotel
different sponsoring It wasimpossible to feel lonely night porter! Normal sampling was
organisations for the conference in Seattle. There were so many resumed the following day. m

The Gala Awards dinner
was a sumptuous affair.

e As aregular contributor

to The Brewer & Distiller,
Paul Buttrick needs no
introduction. Contact him

on: paul.buttrick@
beerdimensions.com

The Brewers Association
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website is at
www.beertown.org
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